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Instructions to the candidates:

1) All questions are compulsory.

2) Figuresto theright indicate full marks.

Q1) A) Fillintheblanks(any Five) : [9]
)  Marketing researchactsasa intelligence of marketing firms,
a Economic
b) Financia

c) Commercia
i)  Consumer behaviour is always

a Stable
b) Unstable
c) Steady
Iii) Isacomplex function of marketing management.
a Organisng
b) Planning
c) PricingDecision
V) isafactor affecting marketing planning.

a _Internal factors
b) National factors
c) International factors
V) isadivision of aplan for profitability and growth.
a) Corporate plan
b) Departmenta plan
¢) Production plan
vi) A common problem in international research is
a) Avallahility of primary Data
b) Research specialty
c) Secondary information
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B)

Writewhether thefollowing statementsaretrue or false. (Any five) [5]

)  Marketing management explores marketing opportunitiesand devises
suitable marketing strategies.

i)  The objective of marketing management is the effective
Implementation of marketing activities.

i) All the activities of marketing are managerial processes.
Iv) Every brand manager creates a brand plan.
v)  Marketing planning isthe collection and analysis of market data.

vi) Marketing planning isimportant only for large companies.

Q2) Write Short Notes (Any Two) : [10]
a Problemsof marketing management.
b) Marketing Strategy.
c) Structureof the marketing plan.
d) DaaAnayss.
Q3) @ Explainthephilasophy of marketing management. [8]
b) Explainthe determinants of consumer behavior. [7]
Q4) a Explainthenature and scope of marketing planning. [8]
b) . Explain the scope of marketing research. [7]

POO®

[6439]-13 2



Total No. of Questions: 4]

PD900
[6439]-13
SY.B.Com.
236 (H): MARKETING MANAGEMENT -|
(2019 Pattern) (Semester - 111)
(TS EUTR)
S ; 2| [ wegut 7T - 50

i) PO ST e 3 T e s,

%) RSO JTRTEET FgUTSH T THAT ST gt ATETS Shed VIR ARG
IECISCE L]
3) HUNE IRRGEST
¥) fRvwie smre=t
&) IR ARNEST
Vi) SIS GYneET Ueftel HEEmT e U ... f .
HA)  TrATHeR At ST
) Huned e
%) T AR



) UEe faum < A SR A o (vt ur) [5]

) Tooue serenuF g fauumren i v o 3ot a o SEeerT med
e,

i) TerurTE e Tem ST Ut ¢ fuuH e 3T IR,
jii)  TeraurHTE 9 FHdt T HEEUTIRE TR SATEA.

IV) I ST SHaTUeh S JTRIEE! daR .

v) e fFEem mus SR seheanie e snfut e g
Vi) Touum FEeT haw digan huHTet HERagul 31T,

g.2) fem forn. (shorerd@ gm) [10]
H) fFoum e e
) fouum sggeem
&) foum FieEsT =
g) wifdd= fRgewon
¥.3) 31) fauum sHaemuETel e S 6. [8]
9) gk g [ "o TE . [7]
T.4) 31) fooum Fersmre wea snfon s we . [8]
a)  fooom dvierrel s e w0 [7]
POOD

[6439]-13 4



