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Q1) A) Fill in the blanks (any Five) : [5]
i) Marketing research acts as a _______ intelligence of marketing firms.

a) Economic
b) Financial
c) Commercial

ii) Consumer behaviour is always _______.
a) Stable
b) Unstable
c) Steady

iii) _______ is a complex function of marketing management.
a) Organising
b) Planning
c) Pricing Decision

iv) ______ is a factor affecting marketing planning.
a) Internal factors
b) National factors
c) International factors

v) ______ is a division of a plan for profitability and growth.
a) Corporate plan
b) Departmental plan
c) Production plan

vi) A common problem in international research is ________.
a) Availability of primary Data
b) Research specialty
c) Secondary information
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B) Write whether the following statements are true or false. (Any five) [5]

i) Marketing management explores marketing opportunities and devises
suitable marketing strategies.

ii) The objective of marketing management is the effective
implementation of marketing activities.

iii) All the activities of marketing are managerial processes.

iv) Every brand manager creates a brand plan.

v) Marketing planning is the collection and analysis of market data.

vi) Marketing planning is important only for large companies.

Q2) Write Short Notes (Any Two) : [10]

a) Problems of marketing management.

b) Marketing Strategy.

c) Structure of the marketing plan.

d) Data Analysis.

Q3) a) Explain the philosophy of marketing management. [8]

b) Explain the determinants of consumer behavior. [7]

Q4) a) Explain the nature and scope of marketing planning. [8]

b) Explain the scope of marketing research. [7]
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(‘amR>r ê$nm§Va)
doi : 2½ Vmg] [ EHy$U JwU : 50
gyMZm …- 1) gd© àíZ gmoS>{dUo Amdí¶H$ AmhoV.

2) COdrH$S>rb A§H$ àíZm§Mo nyU© JwU Xe©{dVmV.
3) g§X^m©gmR>r ‘yi B§J«Or àíZn{ÌH$m nhmdr.

à.à.à.à.à.1) A) [aH$må¶m OmJm ^am. (H$moUË¶mhr nmM) [5]
i) {dnUZ g§emoYZ ho {dnUZ H§$nÝ¶m§Mr .............. ~w{Õ‘Îmm åhUyZ H$m¶© H$aVo.

A) Am{W©H$
~) {dÎmr¶
H$) ì¶mdgm{¶H$

ii) J«mhH$mMr dVw©UyH$ Zoh‘rM ............. AgVo.
A) pñWa
~) ApñWa
H$) A{dMb

iii) {dnUZ ì¶dñWmnZmMo .............. ho Jw§VmJw§VrMo H$m¶© Amho.
A) g§KQ>Z
~) {Z¶moOZ
H$) qH$‘V {ZpíMVr

iv) ............. hm {dnUZ {Z¶moOZdaVr n[aUm‘ H$aUmam KQ>H$ Amho.
A) A§VJ©V KQ>H$
~) amï´>r¶ KQ>H$
H$) Am§Vaamï´>r¶ KQ>H$

v) .............. AmamIS>m åhUOo Z’$m j‘Vm Am{U d¥Õr ¶mgmR>r Ho$bo OmUmao AmamIS²>¶mMo
{d^mOZ hmo¶.
A) H$mnm}aoQ> AmamIS>m
~) {d^mJr¶ AmamIS>m
H$) CËnmXZ AmamIS>m

vi) Am§Vaamï´>r¶ g§emoYZm ‘Yrb gd©gm‘mÝ¶ g‘ñ¶m åhUOo .............. hr hmo¶.
A) àmW{‘H$ ‘m{hVrMr CnbãYVm
~) g§emoYZ {deofËd
H$) Xþæ¶‘ ‘m{hVr
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~) nwT>rb {dYmZo MyH$ H$s ~amo~a Vo {bhm. (H$moUË¶mhr nmM) [5]

i) {dnUZ ì¶dñWmnZ ho {dnUZmÀ¶m g§YrMm emoY KoVo Am{U ¶mo½¶ {dnUZ ì¶yhaMZm emoYyZ
H$mT>Vo.

ii) {dnUZmÀ¶m H¥$VrMr gj‘ A§‘b~OmdUr H$aUo ho {dnUZ ì¶dñWmnZmMo C{Ôï> Amho.

iii) {dnUZmÀ¶m gd© H¥$Vr øm ì¶dñWmnH$s¶ à{H«$¶m AmhoV.

iv) àË¶oH$ ~«±S> ì¶dñWmnH$ ~±«S> AmamIS>m V¶ma H$aVmo.

v) {dnUZ {Z¶moOZ åhUOo ~mOmamVrb AmH$S>odmarMo EH$ÌrH$aU Am{U {díbofU hmo¶.

vi) {dnUZ {Z¶moOZ Ho$di ‘moR²>¶m H§$nÝ¶m§gmR>r ‘hÎdnyU© Amho.

à.à.à.à.à.2) {Q>nm {bhm. (H$moUË¶mhr XmoZ) [10]

A) {dnUZ ì¶dñWmnZmÀ¶m g‘ñ¶m

~) {dnUZ ì¶yhaMZm

H$) {dnUZ ¶moOZoMr g§aMZm

S>) ‘m{hVrMo {díbofU

à.à.à.à.à.3) A) {dnUZ ì¶dñWmnZmMo VËdkmZ ñnï> H$am. [8]

~) J«mhH$ dV©ZmMo {ZYm©aH$ KQ>H$ ñnï> H$am. [7]

à.à.à.à.à.4) A) {dnUZ {Z¶moOZmMo ñdê$n Am{U ì¶már ñnï> H$am. [8]

~) {dnUZ g§emoYZmMr ì¶már ñnï> H$am. [7]




