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Instructions to the candidates:

1) All questions are compulsory.

2) Figuresto theright indicate full marks.

Q1) A) Fill inthe blanks (Attempt any 5 out of 6) [9]
)  Theentire marketing management is cantered on the
ad Business b)  Customers
c) Advertisng d) Saes

i) A business organization’'s plan to convert potential customers into
permanent customers is
d Marketing Research
b) Marketing Strategy
c) SaesManagement

d) Marketing
i) X and Y theory was proposed by
a Madow b) McCldland
c) -~ McGregor d) Herzberg
Iv) Demography isa element of marketing planning.
a Interna b) Externa
c) Nationd d) Internationd
V) Isthe first important step in marketing research process.

a Collection of Statistics

b) Anaysisof Statistics

Cc) Research Report

d) Objectives of the Research

PT.O.



Vi) means a series of questions to which answers are sought
from different persons.
a Questionnaire

b) Observation
Cc) Experiment
d) Survey
B) MatchtheFollowing: [9]
Group A Group B
)  Marketing Management ad PublicMedia
i) Maslow b) StepsinMarketing Research
i)  Advertisng c) Marketing Objectivesandits
Scope
iv) Datacollection d) Marketing Planning and
Implementation
v)  Marketing Planning €) Theory of Needs
Q2) Write ashort notes (Any Two) [10]
a) Characteristicsof marketing management
b) Scope of consumer behaviour
c) Scope of marketing planning
d) Survey method
Q3) @ Writethe characteristicsof marketing in Indiacontext. [8]
b) What is Consumer Behaviour? Explain the determinants of consumer
behaviour. [7]
Q4) @ Explainthe stagesof marketing planning. [8]
b) Explain marketing research processin detail. [7]
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