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Q1) A) Fill in the blanks (Attempt any 5 out of 6) [5]

i) The entire marketing management is cantered on the ________
a) Business b) Customers
c) Advertising d) Sales

ii) A business organization’s plan to convert potential customers into
permanent customers is __________
a) Marketing Research
b) Marketing Strategy
c) Sales Management
d) Marketing

iii) X and Y theory was proposed by _________
a) Maslow b) McClelland
c) McGregor d) Herzberg

iv) Demography is a _________ element of marketing planning.
a) Internal b) External
c) National d) International

v) ______ is the first important step in marketing research process.
a) Collection of Statistics
b) Analysis of Statistics
c) Research Report
d) Objectives of the Research

P.T.O.
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vi) ________ means a series of questions to which answers are sought
from different persons.
a) Questionnaire
b) Observation
c) Experiment
d) Survey

B) Match the Following: [5]
Group A Group B

i) Marketing Management a) Public Media

ii) Maslow b) Steps in Marketing Research

iii) Advertising c) Marketing Objectives and its
Scope

iv) Data collection d) Marketing Planning and
Implementation

v) Marketing Planning e) Theory of Needs

Q2) Write a short notes (Any Two) [10]
a) Characteristics of marketing management

b) Scope of consumer behaviour

c) Scope of marketing planning

d) Survey method

Q3) a) Write the characteristics of marketing in India context. [8]
b) What is Consumer Behaviour? Explain the determinants of consumer

behaviour. [7]

Q4) a) Explain the stages of marketing planning. [8]
b) Explain marketing research process in detail. [7]


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gyMZm …- 1) gd© àíZ gmoS>{dUo Amdí¶H$ Amho.
2) COdrH$S>rb A§H$ nyU© JwU Xe©{dVmV.
3) g§X^m©gmR>r ‘yi B§J«Or àíZn{ÌH$m nhmdr.
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à.à.à.à.à.1) A) [aH$må¶m OmJm ^am. (H$moUVohr nmM) [5]

i) g§nyU© {dnUZ ì¶dñWmnZ ho ............. H|$ÐrVM AgVo.
A) ì¶dgm¶ ~) J«mhH$
H$) Om{hamV S>) {dH«$s

ii) ì¶dgm¶ g§KQ>ZoMr g§̂ mì¶ J«mhH$m§Mo H$m¶‘ñdê$nr J«mhH$ dJm©V énm§Va H$aÊ¶mMr ¶moOZm
åhUOo ............. hmo¶.
A) {dnUZ g§emoYZ ~) {dnUZ ì¶yhaMZm
H$) {dH«$s ì¶dñWmnZ S>) {dnUZ

iii) j d ¶ {gÕm§V ............. ¶m§Zr ‘m§S>bm.
A) ‘°ñbmo ~) ‘°³bob±S>
H$) ‘°J«oJa S>) hP©~J©

iv) bmoH$g§»¶m hm {dnUZ {Z¶moOZmMm ............. KQ>H$ Amho.
A) A§VJ©V ~) ~mø
H$) amï´>r¶ S>) Am§Vaamï´>r¶

v) {dnUZ g§emoYZ àH«$s¶o‘Ü¶o ............. hm n{hbm ‘hËdmMm Q>ßnm Amho.
A) AmH$S>odmarMo g§H$bZ ~) AmH$S>odmarMo {díbofU
H$) g§emoYZ Ahdmb S>) g§emoYZmMr C{Ôï>{ZpÀN>Vr

vi) ............ åhUOo {^Þ-{^Þ ì¶º$s¨H$Sy>Z Á¶m§Mr CÎmao ‘mJ{dbr OmVmV Aem àíZmMr
‘m{bH$m hmo¶.
A) àíZmdbr ~) {ZarjU
H$) à¶moJ S>) gd}jU
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~) OmoS>çm Owidm. [5]

JQ> "A' JQ> "~'

i) {dnUZ ì¶dñWmnZ A) à{gÕr ‘mÜ¶‘

ii) ‘°ñbmo ~) {dnUZ g§emoYZmVrb nm¶ar

iii) Om{hamV H$) {dnUZ C{ÔîQ>ço d Ë¶mMr ì¶mßVr

iv) ‘m{hVr g§H$bZ S>) {dnUZ {Z¶moOZ d A§‘b~OmdUr

v) {dnUZ {Z¶moOZ B) JaOm§Mm {gÕm§V

à.à.à.à.à.2) {Q>nm {bhm. (H$moUË¶mhr XmoZ) [10]
A) {dnUZ ì¶dñWmnZmMr d¡{eîQ>ço

~) J«mhH$ dV©UwH$sMr ì¶mßVr

H$) {dnUZ {Z¶moOZmMr ì¶mßVr

S>) gd}jU nÕV

à.à.à.à.à.3) A) ^maVmÀ¶m g§X^m©V {dnUZmMr d¡{eîQ>ço {bhm. [8]

~) J«mhH$ dV©UyH$ åhUOo H$m¶? J«mhH$ dV©UwH$sMo {ZUm©¶H$ KQ>H$ ñnï> H$am. [7]

à.à.à.à.à.4) A) {dnUZ {Z¶moOZmÀ¶m nm¶è¶m/Q>ßno ñnï> H$am. [8]

~) {dnUZ g§emoYZ à{H«$¶m g{dñVa ñnï> H$am. [7]




