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Q1) A) Fill in the blanks  (Attempt any 5 out of 6) [5]
i) The besic objective of marketing management is to maintain, increase

and satisfy_________.
a) Vendors b) Producers
c) Customers d) Mediator

ii) __________is the first stage in the marketing management process.
a) Selection of Markets
b) Market Research
c) Marketing Strategy

iii) __________is the first step in formulation of the marketing
strategy.
a) Competitor’s Study
b) Study of Markets
c) Indenifying the need of the customer
d) Determining the Method of Production

iv) The marketing planning process starts from_______and ends with
the customers.
a) Sellers b) Customers
c) Producers d) Government

v) _______ means a series of questions to which answers are sought
from different persons.
a) Questionnaire b) Observation
c) Experiment d) Survey

vi) To collect primary information and statistics_______method is used.
a) Government Publications
b) Accounting Books
c) Interview
d) Publications of Chamber of Commerce

P.T.O.
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B) Match the following. [5]

Group A Group B

i) Marketing Management a) Consumer Behaviour

ii) McGregor b) Survey Method

iii) Marketing Strategy c) All Marketing related

functions

iv) Data Collection d) Long Term rigorous
planning of marketing

v) Stages before purchase of e) X and Y Theory
Products or services f) Theory of Needs

Q2) Write short notes on (Any Two) [10]

a) Problems/Limitations of Marketing Management.

b) Maslow’s Theory

c) Types of Marketing Planning

d) Role of Marketing Research

Q3) a) Define marketing strategy. Explain the formulation of marketing strategy.[8]

b) Write the characteristics of marketing with respect to Indian Context.[7]

Q4) a) Define marketing planning. Explain the steps in marketing planning
process. [8]

b) Explain the difference between marketing information and marketing
research. [7]
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gyMZm …- 1) gd© àý gmoS>{dUo Amdí¶H$ Amho.
2) COdrH$S>rb A§H$ nyU© JwU Xe©{dVmV.
3) g§X^m©gmR>r ‘wi B§J«Or àýn{ÌH$m nhmdr.
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à.à.à.à.à.1) A) [aH$må¶m OmJm ^am. (H$moUË¶mhr nmM) [5]
i) {dnUZ ì¶dñWmnZmMm ‘wi CÔoe ..................... {Q>H${dUo, dmT>{dUo d Vo g‘mYmZr

R>odUo hm Amho.
A) {dH«o$Vo ~) CËnmXH$
H$) J«mhH$ S>) ‘Ü¶ñW

ii) {dnUZ ì¶dñWmnZ à{H«$¶oVrb ...................... hm n{hbm Q>ßnm Amho.
A) ~mOmanoR>m§Mr {ZdS>
~) ~mOmanoR>m§Mo g§emoYZ
H$) {dnUZ ì¶yhaMZm AmIUo

iii) {dnUZ ì¶yhaMZoMr AmIUr H$aVmZm ...................... hm n{hbm Q>ßnm Amho.
A) ñnY©H$m§Mm Aä¶mg
~) ~mOmanoR>m§Mm Aä¶mg
H$) J«mhH$ qH$dm Cn^moº$m ¶m§Mr JaO AmoiIUo
S>) CËnmXZ nÕVr R>a{dUo

iv) {dnUZ {Z¶moOZ à{H«$¶oMr gwédmV .................. nmgyZ gwé hmoD$Z J«mhH$m§nmer g‘má
hmoVo.
A) {dH«o$Vm ~) J«mhH$$
H$) CËnmXH$ S>) emgZ

v) .................. åhUOo {^Þ - {^Þ ì¶º$s¨H$Sy>Z Á¶m§Mr CÎmao ‘mJ{dbr OmVmV Aem
àýmMr  ‘m{bH$m hmo¶.
A) àýmdbr ~) {ZarjU
H$) à¶moJ S>) gd}jU

vi) àmW{‘H$ ‘m{hVr d AmH$S>odmar Jmoim H$aÊ¶mgmR>r ............. nÕVrMm dmna Ho$bm OmVmo.
A) gaH$mar àH$meZo ~) O‘mIMm©Mr nwñVHo$
H$) ‘wbmIV S>) M|~a Am°’$ H$m°‘g©Mr àH$meZo



4[6142]-213

~) OmoS>çm Owidm. [5]
JQ> - A JQ> - ~

i) {dnUZ ì¶dñWmnZ A) J«mhH$ dV©Z

ii) ‘°H$J«oJa ~) gd}jU nÕV

iii) {dnUZ ì¶yhaMZm H$) {dnUZ {df¶H$ gd© H$m¶©

iv) ‘m{hVr g§H$bZ S>) {dnUZmMo XrK©H$mbrZ H$mQ>oH$moa

{Z¶moOZ

v) CËnmXZo qH$dm godm IaoXr B) X d Y {gÕm§V

H$aÊ¶mnyduMo Q>ßno

’$) JaOm§Mm {gÕm§V

à.à.à.à.à.2) {Q>nm {bhm. (H$moUË¶mhr XmoZ) [10]

A) {dnUZ ì¶dñWmnZmÀ¶m g‘ñ¶m/ ‘¶m©Xm

~) ‘°ñbmo ¶m§Mm {gÕm§V

H$) {dnUZ {Z¶moOZmMo àH$ma

S>) {dnUZ g§emoYZmMr ŷ{‘H$m

à.à.à.à.à.3) A) {dnUZ ì¶yhaMZoMr ì¶m»¶m {bhm. {dnUZ ì¶yhaMZoMr AmIUr/ aMZm ñnï> H$am. [8]

~) ^maVmÀ¶m g§X^m©V {dnUZmMr d¡{eîQ>ço {bhm. [7]

à.à.à.à.à.4) A) {dnUZ {Z¶moOZmMr ì¶m»¶m {bhm. {dnUZ {Z¶moOZmÀ¶m nm¶è¶m/ Q>ßno ñnï> H$am. [8]

~) {dnUZ ‘m{hVr d {dnUZ g§emoYZ ¶mVrb ’$aH$ ñnï> H$am. [7]




