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Instructions to the candidates:

1) All questions are compulsory.

2) Figuresto theright indicate full marks.

Q1) A) Fill intheblanks (Attempt any 5 out of 6) [9]
1)  Thebesicobjectiveof marketing managementisto maintain, increase
and satisfy .
a Vendors b) © Producers
c) Customers d) Mediator

i

Vi)

isthefirst stagein the marketing management process.

a Selection of Markets

b) Market Research
c) Marketing Strategy

Is the first step in formulation of the marketing
strategy.

a Competitor’'s Study

b) Study of Markets

c) Indenifying the need of the customer

d) - Determining the Method of Production

The marketing planning process starts from and ends with
the customers.

a  Sdles b) Customers

c) Producers d) Government

means a series of questions to which answers are sought

from different persons.

ad Questionnaire b) Observation
Cc) Experiment d) Survey
To collect primary information and statistics method isused.

ad Government Publications

b) Accounting Books

C) Interview

d) Publications of Chamber of Commerce

PT.O.



B) Matchthefollowing. [9]

Group A Group B
)  Marketing Management a  Consumer Behaviour
i)  McGregor b) Survey Method
i)  Marketing Strategy c) All Marketingrelated
functions
iv) DataCollection d) Long Term rigorous
planning of marketing
v)  Stages before purchase of e) X andY Theory
Products or services f)  Theory of Needs
Q2) Write short notes on (Any Two) [10]
a Problemg/Limitationsof MarketingManagement.
b) Masow’'s Theory
c) Typesof Marketing Planning
d) Roleof Marketing Research
Q3) @ Definemarketing strategy. Explain theformulation of marketing strategy.[ 8]
b) Writethe characteristics of marketing with respect to Indian Context.[7]
Q4) @ Define marketing planning. Explain the steps in marketing planning
process. [8]
b)-. Explain the difference between marketing information and marketing
research. [7]
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