
Q1) A) Fill in the blanks (Any Five) : [5]
i) Marketing research acts as a ________ intelligence of marketing

firms.
a) Economic
b) Financial
c) Commercial

ii) Marketing management not only delivers the goods to the market
but also does the marketing of _______.
a) Products
b) Services
c) Quality

iii) ______ is a complex function of marketing management.
a) Organising
b) Planning
c) Pricing Decision

iv) A marketing plan is a collection of _________.
a) Products
b) Markets
c) Actions

v) ________ is a division of a plan for profitability and growth.
a) Corporate plan
b) Departmental plan
c) Production plan

vi) A common problem in international research is _______.
a) Availability of primary Data
b) Research specialty
c) Secondary information
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B) Write wether the following statements are true or false. (Any five)[5]

i) Consumers are those who buy goods and servies from the market
for personal consumption.

ii) The objective of marketing management is the effective
implementation of marketing activities.

iii) Physical and psychological deficiencies are reflected through needs.
iv) Every brand manager creates a brand plan.
v) Marketing planning is the collection and analysis of market data.
vi) Marketing planning is important only for large companies.

Q2) Write Short Notes (Any Two) : [10]

a) Problems of marketing management
b) Scope of consumer behavior
c) Structure of the marketing plan
d) Research Design

Q3) a) Explain the philosophy of marketing management. [8]

b) Explain the basis of formulation of marketing strategy. [7]

Q4) a) Explain the principles of marketing planning. [8]

b) Explain the scope of marketing research. [7]
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àíZ àíZ àíZ àíZ àíZ 1) A) [aH$må`m OmJm ^am. (H$moUË`mhr nmM) [5]
i) {dnUZ g§emoYZ ho {dnUZ H§$nÝ`m§Mr ............... ~w{Õ_Îmm åhUyZ H$m ©̀ H$aVo.

A) Am{W©H$
~) {dÎmr`
H$) ì`mdgm{`H$

ii) {dnUZ ì`dñWmnZmÛmao Ho$di dñVy ~mOmamn ª̀V nmohmoMdë`m OmV ZmhrV Va ........
Mo {dnUZ XoIrb Ho$bo OmVo.
A) CËnmXZo
~) godm
H$) JwUdÎmm

iii) {dnUZ ì`dñWmnZmMo ................ ho Jw§VmJw§VrMo H$m ©̀ Amho.
A) g§KQ>Z
~) {Z`moOZ
H$) qH$_V {ZpíMVr

iv) {dnUZ AmamIS>m åhUOo .............. Mo Ho$bobo g§H$bZ hmò .
A) CËnmXZ
~) ~mOmanoR>
H$) H¥$Vr

v) ........... AmamIS>m åhUOo Z\$m j_Vm Am{U d¥Õr ̀ mgmR>r Ho$bo OmUmao AmamIS>çmMo
{d^mOZ hmò .
A) H$mnm}aoQ> AmamIS>m
~) {d^mJr` AmamIS>m
H$) CËnmXZ AmamIS>m
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vi) Am§Vaamï´>r` g§emoYZm _Yrb gd©gm_mÝ` g_ñ`m åhUOo ............. hr hmò .
A) àmW{_H$ _m{hVrMr CnbãYVm
~) g§emoYZ {deofËd
H$) Xþæ`_ _m{hVr

~) nw{T>b {dYmZo MyH$ H$s ~amo~a Vo {bhm. (H$moUË`mhr nmM) [5]
i) d¡̀ {ŠVH$ Cn^moJmgmR>r ~mOmamVyZ dñVy d godm IaoXr H$aVmo Ë`mhbm J«mhH$ åhUVmV.
ii) {dnUZmÀ`m H¥$VrMr gj_ A§_b~OmdUr H$aUo ho {dnUZ ì`dñWmnZmMo C{Ôï>

Amho.
iii) JaOm§À`m _mÜ`_mVyZ ^m¡{VH$ Am{U _mZgemñÌr` CUrdm§Mo à{Vq~~ Xe©dbo OmVo.
iv) àË òH$ ~«±S> ì`dñWmnH$ ~«±S> AmamIS>m V`ma H$aVmo.
v) {dnUZ {Z`moOZ åhUOo ~mOmamVrb AmH$S>odmarMo EH$ÌrH$aU Am{U {díbofU

hmò .
vi) {dnUZ {Z`moOZ Ho$di _moRçm H§$nÝ`m§gmR>r _hÎdnyU© Amho.

àíZ àíZ àíZ àíZ àíZ 2) {Q>nm {bhm. (H$moUË`mhr XmoZ) [10]
A) {dnUZ ì`dñWmnZmÀ`m g_ñ`m
~) J«mhH$ dV©ZmMr ì`már
H$) {dnUZ `moOZoMr g§aMZm
S>) g§emoYZ AmamIS>m

àíZ àíZ àíZ àíZ àíZ 3) A) {dnUZ ì`dñWmnZmMo VËdkmZ ñnï> H$am. [8]
~) {dnUZ ì ỳhaMZoÀ`m {Z{_©VrMo AmYma ñnï> H$am. [7]

àíZ àíZ àíZ àíZ àíZ 4) A) {dnUZ {Z`moOZmMr VËdo ñnï> H$am. [8]
~) {dnUZ g§emoYZmMr ì`már ñnï> H$am. [7]




