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I nstructions to the candidates:

1) All questions are compulsory.

2) Figures to the right indicate full marks.

Q1) A) Fill in the blanks (Any Five) : [5]
1)  Marketing research acts as a intelligence of marketing
firms.
a Economic
b) Financia

c) Commercid
i)  Marketing management not only delivers the goods to the market
but also does the marketing of

a Products
b) Services
c) Quadity
Iii) Isacomplex function of marketing management.
a Organisng
b) . Planning

c) PricingDecison
iv) = A marketing plan is a collection of

ad Products
b) Markets
c) Actions
) iIsadivision of aplan for profitability and growth.

a) Corporate plan
b) Departmental plan
c) Production plan
vi) A common problemininternational researchis
a Avallability of primary Data
b) Research specialty
c) Secondary information
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B) Write wether the following statements are true or false. (Any five)[5]

)  Consumers are those who buy goods and servies from the market
for personal consumption.

i)  The objective of marketing management is the effective
Implementation of marketing activities.

i)  Physical and psychological deficienciesarereflected through needs.
Iv) Every brand manager creates abrand plan.

v) Marketing planning isthe collection and analysis of market data.
vi) Marketing planning isimportant only for large companies.

02) Write Short Notes (Any Two) : [10]
ad Problemsof marketing management
b) Scope of consumer behavior
c) Structureof the marketing plan
d) ResearchDesign

03) @ Explainthephilosophy of marketing management. [8]

b) Explainthebasisof formulation of marketing strategy. [7]

04) @ Explainthe principlesof marketing planning. [8]

b) Explain the scope of marketing research. [7]
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