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Q1) A) Fill in the blanks (attempt any 5). [5]

i) _____ involves the formation of a marketing strategy.

a) Marketing objectives & strategies

b) Estimation of expected results

c) Creating an alternative plan

d) All of the above

ii) Marketing management not only delivers goods to the market but
also markets ________

a) Products b) Services

c) Quality d) All of the above

iii) ______ is a complex task of ‘marketing management’.

a) Organising b) Planning

c) Pricing d) All of the above

iv) A marketing plan is a collection of _______

a) Products b) Markets

c) Actions d) Staff

v) ______ is a division of a plan for profitability and growth.

a) Corporate plan b) Departmental plan

c) Product line plan d) Product plan

vi) _____ is information that has already been published and stored.

a) Primary data b) Secondary data

c) Quantitative data d) Qualitative data

P.T.O.
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B) Match the following: [5]

Group  A Group B

i) Marketing a) Representation of the popualtion

ii) Data collection b) Marketing objectives & it’s
attainment

iii) Stages before purchasing c) Survey method

products or services

iv) Marketing planning d) Consumer attitude

v) Sample e) Exchange value of goods

f) Consumer behaviour

Q2) Write short notes (any two). [10]

a) Functions of marketing management.

b) Scope of consumer behaviour.

c) Structure of marketing plan.

d) Research design.

Q3) a) Explain the nature and scope of marketing management.  [8]

b) Explain the bases for formulating marketing strategy. [7]

Q4) a) Explain the nature and scope of marketing planning. [8]

b) Explain the difference between marketing information and marketing
research. [7]
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à.à.à.à.à.1) A) [aH$må¶m OmJm ^am. (H$moUVohr nmM) [5]

i) {dnUZ ì¶yhaMZoÀ¶m {Z‘uVr‘Ü¶o .............. Mm g‘mdoe AgVmo.

A) {dnUZ C{X²Xï>o Am{U ì¶yhaMZm

~) Ano{jV n[aUm‘m§Mo A§XmO

H$) n¶m©¶r AmamIS>çmMr {Z‘uVr H$aUo

S>) darbn¡H$s gd©

ii) {dnUZ ì¶dñWmnZmÛmao Ho$di dñVw ~mOmamn¶©V nmohMdë¶m OmV ZmhrV Va ............. Mo
{dnUZ XoIrb Ho$bo OmVo.

A) CËnmXZo ~) godm

H$) JwUdÎmm S>) darbn¡H$s gd©

iii) {dnUZ ì¶dñWmnZmMo ............. ho J§wVmJ§wVrMo H$m¶© Amho.

A) àdV©Z ~) {Z¶moOZ

H$) qH$‘V {ZpíMVr S>) darbn¡H$s gd©

iv) {dnUZ AmamIS>m åhUOo .............. Jmoï>rMo Ho$bobo g§H$bZ hmo¶.

A) CËnmXZo ~) ~mOmanoR>

H$) H¥$Vr S>) H$‘©Mmar

v) ................ åhUOo Z’$mj‘Vm Am{U d¥Õr ¶mgmR>r Ho$bo OmUmao AmamIS>çmMo {d^mOZ hmo¶.

A) H$m°nm}aoQ> AmamIS>m ~) {d^mJr¶ AmamIS>m

H$) CËnmXZ aoIm AmamIS>m S>) CËnmXZ AmamIS>m
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vi) ............... åhUOo Aer ‘m{hVr H$s Or AmYrM àH$m{eV Pmbobr AgVo Am{U {VMo
g§J«hU Ho$bobo AgVo.

A) àmW{‘H$ ‘m{hVr ~) Xþæ¶‘ ‘m{hVr

H$) n[a‘mUmË‘H$ ‘m{hVr S>) JwUmË‘H$ ‘m{hVr

~) OmoS>çm Owidm. [5]

JQ A > JQ> ~

i) {dnUZ A) g§emoYZ bmoH$g§»¶oMo à{V{Z{YËd

ii) ‘m{hVr g§H$bZ ~) {dnUZ C{Ôï>o Am{U Ë¶m§Mr àmár

iii) CËnmXZo qH$dm godm IaoXr H$aÊ¶mnwduMo Q>ßno H$) gd}jU nÕV

iv) {dnUZ {Z¶moOZ S>) J«mhH$ àd¥Îmr

v) Z‘wZm B) dñVw§Mo {d{Z‘¶ ‘yë¶

’$) J«mhH$ dV©Z

à.à.à.à.à.2) {Q>nm {bhm. (H$moUË¶mhr XmoZ) [10]

A) {dnUZ ì¶dñWmnZmMr H$m¶}

~) J«mhH$ dV©ZmMr ì¶már

H$) {dnUZ ¶moOZoMr g§aMZm

S>) g§emoYZ AmamIS>m

à.à.à.à.à.3) A) {dnUZ ì¶dñWmnZmMo ñdê$n Am{U ì¶már ñnï> H$am. [8]

~) {dnUZ ì¶yhaMZoÀ¶m {Z‘uVoMo AmYma ñnï> H$am. [7]

à.à.à.à.à.4) A) {dnUZ {Z¶moOZmMo ñdê$n Am{U ì¶már ñnï> H$am. [8]

~) {dnUZ ‘m{hVr Am{U {dnUZ g§emoYZ ¶mVrb ’$aH$ {deX H$am. [7]




