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405A : ADVERTISINGAND PROMOTION MANAGEMENT

(2019 Pattern) (Semester - 1V)

Time: 2Hours] [Max. Marks: 50
I nstructions to the candidates:

1) All questions are compulsory.
2) Figuresto theright indicate full marks.

Q1) A) Multiplechoicequestions. [9]
a Which among the following is not the positive social effect of
advertisng?
1) Rightsof Consumers ii) Healthand Hygiene Awareness
i)  Stereotypes Iv) Informed Society

b) Whichisnot thetype of advertising agency?
1)  Full-ServiceAgencies
i) Heathcare CommunicationsAgencies
i) -~ Medica Education Agencies
Iv) Global Cloth Agency

c) Accordingto ,“Media-planning is the series of decisions
involvedin delivering the promotiona messagein themost effective
manner to thelargest number of potential customersat lowest cost’.

I) Sandage and Fryburger ii) GeorgeE. Belch

i) Peter Drucke Iv) Greenberg Baron
d) Whichoneisthetype of print media?

i) Televison i) Radio

i) SalesLetters Iv)  Newspaper
€) Promotionisan___ part of the marketing mix.

)  Integral i) Outer

i) Imaginary iv) Artificd

PT.O.



B) Matchthepairs. [9]

a Attentionvaue )  Stimulates“selective” demand
b) Competitiveadvertising i)  Providesmoreinteractivity with
customers

c) Principleof webadvertising iii) Type of scheduling
d) Internetadvertising Iv) Characteristics of good copy

e Steady pulse v) Keepadsforoutside companies
on the periphery of page

Q2) @ DefineAdvertising. Explaintheclassification of Advertisingindetail.[10]
OR
b) Stateand explainthe prerequisitesof online advertising. [10]
Q3) @ Discuss strategic sales pramotion. Also explain the evaluation of sales
promotion strategy. [10]
OR
b) State the pre requisites of Online advertising. Also discuss the types of
Onlineadvertising. [10]
Q4) Short notes on (Any 4) [20]
a - SurrogateAdvertising
b)  AdvertisingAgency
c) Objectivesof Measuring Advertising Effectiveness
d) Pushand Pull Strategy
e) Copy creation
f)  Social mediaadvertising
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