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Instructions to the candidates:

1) All question$ sre compulsory.
2) Figure to.,i,!_,9 ris,hlindicates futt marks.
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Ql) A) MU"Eiplg choice questions. - [51

incieasing its visibility in SERPs (seaich engi,frp result pages).
.,0 affiliatemarketing ii) blogddvertising,
iii) mobile video advertising .,,."i") se-qgh engine marketing
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:'.
is the sales argr{fl.ftnt for a product or service expressed
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; "' ,'i.,ii) Illustration

,-"::',0 ,,.. ''" iv) Trademarl-.rlV
':.. ' l-.ai'*.,5 .j

The first step in thd adgerti

in a few words.
1) Logo
iii) Slogan

b)

c)

d)

e)

r) Budget implementAtion ii) Budget preparation -;
iii) BudgetContr^ol, iv) Budgetpresentation 

".='',{'o"'- *' ':-"; "'
Which ofthe following online advertisementtechniqy+ ffilt m..ry
to pay you? .*qk's +'r) Pay per click advertising *Y: ,,,i ,ii) Using Transit media advertising _ 

,J-". ' .or'
iii) Posting press releases advertising "*r;.r-' - ju'
t0 Outdoor advertising trj * ' . i;.''{ ' d;i'

"tx**j ^\*-

Tools of sales promotion include *-rl__ tH_.
r) Coupons, bonus and purchur"**'' *
ii) Coupons, purchase and pricin g ,.j.lt:r'
iii) Coupons, premiums and samp,les

iv) All of the above
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B) Match the pairs : . 
I5l

GrouP A ,,,,i.: Group B
a) Google Ad Words ,,: , r) Indirect product

b) surrogate *fho,ion, 
l' 

ii) i,llT"lTJ;visuar content

c) Ad," iui'" iii) ::f:*['*isingMessage
d) In- fuqffidadvertising iv) InternerAdverrising
e) C4p{8n ,-'-.r , v) owned by the advertiser
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Q2) Long$g*.r 

$i*estion 
(Solve any I out of 2) : [10]a) effii4tne objectives of Sales promotion. .

- 
o.\. ^vrarvLrvll. t&b) Diftqorttypes oflnternet advertising _ l:'
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Q3) LongAnswer euestion (Solve any I 
"rfq,p) r:*3 u0Ia) Which factors should be consi singframeworkplanning

and organization? *ff "_*b) Discuss the variout a"r"ppi$ction of advertising media.

Ql) WriteShorr answer 1ett"mffi^+ffiroy ,

a) surrogate promotioil :? ,&' [2ol

b) Cross Promotion {\'o.n *,t,V:l ilH:il:;,ffi,jgerdsins :;T
e) AIDA Fonnula .x-, i$" ""

r\\ - ti'
Ethical and Social Issues inAdverrising **V #{& .a*_,
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