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Ql) A) MuHipL Choice Questions , jt,, [5 x t : S1
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I a Rural marketing focuses on which type.dTeharket?
ntq t?ta) Urbanmarket ft)* Ir^rtoinationalmarket

.-++ 'g P\

c) Suburban market ,-#) ;ft*ut market

irsffcts rural marketing?

-* ) Technological factors

405E : RURAL=ItIARKETING (Concept & Practices)
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ii) Which ofthe followi

a) Political factors**,:-==

iii)

w)

v)

*.. i 1r.c) Cultural factoffi% , :,. 
' d) Industrial factors

"t" ''*The 4 P's in rural mhrk . _Lng refer to :

L;i-a) Product,ffiLe,".p.'kice,promotion

b) Product,pro{tefplace,promotion
'\-

c) Profit, priCIq"people, promotion

d) Product, profit, people, place

Which ofthe following is a challenge in

a) High literacy rate
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B) Match the paris :

ColumnA

Connectivity i -.

Adulteration'*' t"t',,. 
''.'"'' ;t''

4 P',s

:. i-

Consumer purchase decision
a'=t '' 

' a ''t 
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Qa) Short Notes (Solve any 4 ou,t-of 6) :
. 'l'
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Column B

A) Lack of awareness

B) Product, price, place, promotion

C) Distribution models

D) Transportationnetwork

E) Consumer behaviour

r)

ii)

iii)
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v)
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Q2) Long$osfuer Questions (Solve any 1 out of 2) :
i

a) E*plainthe concept, scope, and nature ofrural marketing in India. Discuss
the fuCtois affecting rural marketing. .'

b) Deqcribe the characteristics of rural consume!.'behaviour. Discuss the
problems faced by rural consumers a4"d their.impact on rural marketing.
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Q3) LongAnswer Questions (Solve 4It_f,Y out Z; : tlOl
a) Discuss the role of cooperaffia"O@ttelp groups in rural marketing.

b) Discuss the role of theAgr'ffiturfund Processed Food Products Export
Development Authoriff (APEDA; in promoting agricultural exports.
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Eor
a) Importance of e-marffing on rural consumers.

b) Role of social media iri rural marketing. ,,\, ,,;):'
c) Role ofmicrofinance and credit services in rural -ffiutirig?a ! t!\,'
d) Recent trends in rural marketing: E-commerce s,l't,i:"1:;'- ,lfl:t'"
e) Role of the National Rural Employment Gq4ip,ritbe $ QTIREGA) in

rural India.

0 Role of skill development initiatives in ruraigiarke$$il.
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