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Instructians to th e rytiti:date*:'"'
1) All questiq*g'ate.Wnyykory
2) fiSurq.,,,l;ithe..!t9,ht side iffdicste full marks'

?. *..-,

Ql) A) rvfttrftiplu.lfroice questions. ,V tsl
:nsa) ryhen any retailer provides its products and*.ifrvices by using more

.'i;tnunone modes of retailing, it is terme{."ff|-'
_a.oi' 

r) StoreRetailing r";W:' I'{ofr'"storeretailing
'd

iii) Multi-Channelretailingffi$),-pQ&nershipretailing
k&. 'l;1.1

b) -.---------:- is a place wherg; 
ra 
letajl-oYganization decides to start its

business oPerations 
::"

,i:;: .'** ii) store LocationI Store LaYout ==. ,," ;
iii) Store Image1. *"' o"'' lv) Store Design

.F " '.J

c) USP in retail m"a nr{h:agement stands for -----
frr ' . tr..:g"

r) Unique SellindProposition _# 1

ii) United Stdi i'hurrnucoP.ia i+,

O Uniques S6llingrlan #.Y #"{ '} f -

lv) None of the above *\3r d*"(."@-. '' ':J

d) is a way to streamline the buyingqlPcepf6r customers

and increase the efficacy of social mediqffis'fo1-fiands.
"#@b. '-.-. i

D Augmented Reality ii) VdHelR#rY

iii) Pop-up shops tv)^ qqbtl$tl6ppins
e) All are the advantages of Pr1va1ffi6el6fhnds except-.

D Increased *u.r,n, tD 
-- 

U$i*um orders 'l

rr .i i 1ilr) Brand builder iv),,'{Customer Loyalty
'\,
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B) state whether the following statements are true or false : I5la) Discount stores are type of generar merchandise retairing.
b) Retail Marketing is the aF-tfto in the disrribution chain.
c) Pop-Up shops u." trrgilHale shops.

d) Private labg-"kando*ui" products sold by retailers with its own

e) rurch,ffiFlcqn'{utted by Manufacturers, v/holesalers & other
Orgehffati

, r.,t llgl
pisati?rrs for their use in the organi zationor further resare is

urgale*$htiou.$ for their use i

ffi;r.t,$ihreraiIing.'qY'-F' I
.,tt!,w.""

Q2) Answfu,,$e 
*-tl.p#irg 

questions: (Any one) I10la) whul:$.,Market segmentation? Exprain the ffir major bases for
segr4eriting markets. *i",\"

b) w'hlt is Rerail Life cycre? Explain the stagestyf,h.etail Life cycle.

'= ;' .-*, 
"

r*. d

QSl Answer the following questions (fu#t.) , ,' ," 
'

,q ',* i. ltola) Explain the various factors-@ing The image of the Retail store.
b) Explain .any five, functiom$Sl&hi, Resource Management in Retailorganisations. ?***' .;:t

l?,el

- 
f.r"* , ":

Q4) WfiteShort Notes orr, lely oy '"lit

a) Merchandising. _ :]
b) OmnichannelRetailirip.

c) OrganisedRetailers.

d) Retaillmage.

e) BrandBuilding.

0 AugmentedRealityinRetailing.

,uror,-rro

oooo


