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are economic ffiti.f #;;reate value andprovide
benefits for customers. A"r .{Yrvru' 

.^o%,3 i\'l
a) Product ,":p *.1;'
b) Services '"t*= d'.'''q:& \.}"c) Managemenl 

TF.r.+ #
ii) is thWaraahiirri., of services.

{" io i,#*

") Intangibifiy .o'1Y . l*.=' .€*',b) Physical exis.{et'rce 4e\'-':1T*^^-- d.'
c) Homogen$" ;i''q". \;iii) The last stage of Product life cycle is jft,u* {!\--------\H n,,;
a) Growth A&r {}"q lJ 

^\7b) Decline C%* ,o.?a-ru*J *..*c) Maturity ry {
B"o: , b"iv) is any paid form of noryBkrsoffil presentation and

promotion of services by an ider{ififu inffiiaual or organisation.\*/ 
"^. Ya) Public relation ,5,,. t 1.' b) Marketing ,*."

c) Advertising \'o

\I) Ay ryiiiody:r" computsory.

2) futes g&Qfre right indicate Jull marks.
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v) service facility design refers to the design of the physical layout of
the facilities where the is delivered.

a) serice

b) money

c) customers
1

Match the pairs: ,, 
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l) Servr$.Deslgrj
a''"-#' ..-'r"ii) t:urybetiypfcriviry

iii) \prdnchlse
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i'@"* ;Qgas{ietaiIing
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v) . fuf;vices

B)
tsl

Group B

a) Accounting and Tax services

b) Driving schools

c) Physical layout

d) Inseparable

e) Sales fryi.{hotion
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Q2) How are services classified? Elaborute.*,,.w ,"i:,
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Explain the characteristics of r.rrluruls dstilT
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Q3) State and explain rhe stages in-@a,*SI:iife cycte.
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State and explain the pr,fu*S" qfsio*otion in Services Marketing.
i
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Q4) Write short notes (any +;41,"-' 
1"ffi201

a) Impact of globali zationon service s ..1%r,.. ;':'
-{\;" o'o 'b) Methods of distributing services 3'{ -t7,}

..^q %%*1 ,**, /

c) Importance of service design *S.t ,.*:?'
i*% ' ''. td) Micro and Macro services *# *i."

"#e q.l^
e) Problems faced by service Industries. y;, . i:*o\ ",,0 Market analysis --W' , 
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