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Instructions to the candidates:

1)
2)

Q1) A)

All (}ié%stia;gs are compulsory.

Figures :1,’(};771:43 right indicate full marks.

Fillin the blanks o

i)

are economic actrvxtles That create value and provide
benefits for customers.

a) Product
b) Services

c) Management

a) Intanglblhfy
b) Physical exmgence

c) Homogenit;' |

The last stage of Product life cycle is
a) - Growth

b) Decline ; y

,g%mwr»w

c) Maturity _—

___1s any paid form of no:nnpersonal presentation and
promotion of services by an 1dermﬁed 1ndi& idual or organisation.

a) Publicrelation
b) Marketing
c) Advertising

P.T.O.



v)  Service facility design refers to the design of the physical layout of
the facilities where the 1s delivered.
a) service
b) money
C) customers
B) Match the pairs V [5]
Group»-é; ( i Group B
1) SenlceDeugn a)  Accountingand Tax services
i) Marketing Activity b) Driving schools
iif) Franchlse ¢) Physical layout
1\7% Qua51rcta111ng d) Inseparable
v) S%;fvices e) Sales Ptéfhotion
02) How aré}services classified? Elaborate.#;’% » [10]

Explain the characteristics of sexvj@eg‘iﬁ d@tm 1.

LW

“a,

'03) State and explain the stages 1114?roducthfe cycle. [10]

L7y OR

State and explain the pul%}@@se of Promotion in Services Marketing.

04) Write short notes (any 4)i ~120]
a) Impact of globalization on services el
b) Methods of distributing services
¢) Impertance of service design
d) Micro and"Macro services
e) Problems faced by service Industries.

f)  Market analysis
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