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Instructions to the candidates:

1) Question 1 and Question 5 are compulsory.

2) Solve any 2 from Question 2 to Questions 4.

3) Figuresto theright indicate full marks.

Q1) A) Fillintheblanks. [9]

d LLP stand for

b) acts as a connecting link inthe distribution chain from the
producer to consumer.

C) Isconducting stock transactionson theinternet viaseveral
websites.

d) refers to the scale of business operations.

S) isaset of interrelated activities carried out with aview

to make profits.

B) “Match the Pairs. [9]
a BPO I)  Branch of Commerce
b) Trade i) Individual person
c) Sole proprietorship i)  Local market
d) Activepartner Iv) Predetermined process
€e) Retall trade v) Managing partner
Options:

&l b-iv,c-ii,d-v,e-ii
aiv,b-i,c-ii,d-v,e-iii
ai,b-iii,c-v,d-ii,e-iv
aiii,b-i,c-v,d-ii,e-iv
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C) Multiple Choice Questions. [5]

a)

b)

d)

Maximum number of members in a sole trading concern
IS

)  Two i) One

i)  Five iv)  Unlimited

Process of generating, developing and communicating new ideas.
)  ldea assessment i)  ldeaimplementation

i) ldeageneration IV) ldeadevelopment

The wholesaler runs his business on in a central market.
) Largescale i) Small scale

i)  Moderate scale Iv)  None of the above

In partnership firm, maximum number of membersin banking
businessis 10 and in non banking is

) 15 ii).. 20

i) 8 iv) 5

The of firm also depends on the type of organization.
)  Format i) Number

i) Size iv) ldentity

Q2) What isbusiness? Explain various objectives of businessthat one organization
has to set and accomplish. [10]

Q3) Distinguish between wholesale trade and retail trade. [10]

Q4) Whatispartnership firm? Explain advantages and disadvantages of partnership

firm.

[10]

Q5) Write short notes (any 3). [15]
a Servicesof retailer.
b) Prerequisites of a successful business.
c) Need of export.
d) Factors affecting location decision.
€) Choice of achannel of distribution.
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