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I nstructions to the candidates:

1) Question No. 1 is compulsory.

2) Figuresto the right indicate full marks.

Q1) Answer thefollowing question as per instructionisgiven.
A) Choose the correct answer from the option given below. [9]

a Marketing generate .~ for.goods & services.
i)  Customers
i)  Demand
i) Produet
iv). “All of the above

b) Isanything that is offered for sale.
)  Service i)  Product
i) Price Iv) Promotion

c) Themarket environment comprise of :
)  Socio-economic i)  Competition

i)  Technology Iv) All of the above
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d)

Promotional activitiesinclude

)  Advertisng i) Sales Promotion
i) Publicity iv) All of the above

e) Whichof thefollowingisnot atype of digital marketing activity?
) E-Marketing
i)  PrintAdvertising
i)  Social Marketing
V) Internet Marketing

B) Fill intheblanks: [9]

ad __ isaprocess of promoting products and services over the
internet.

b)  isthe marketing of product that are presumed to be
environmentally safe.

c) A group of al preduct lines and commodities supplied by a seller
toitscustomersisecaled

d) _ referstothe surrounding conditionsand influencesin which
living organism operate.

e)  Packagingistheexampleof  mix.

C). Matchthepairs: [5 % 2 =10]

)  Product ad Also known as ‘distributor’

i)  Customer value b)  Omni-channel marketing

i) Resdler c) Usefulnessof goodsor services

Iv)  Wholesdler d) They canberetalers

v) Hybrid Marketing €e) Anythingthatisofferedfor sade
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Q2) Solveany threeout of five: [3 x 10 = 30]
a Meaning, Definition of Marketing & itsNature.
b) What isMarket and Market segmentation?
c) What arethefunctionsof Marketing?
d) ExplaintheMarketing mix e ementswith example.

€) Meaning & Definitions of servicesand explain its characteristics.

Q3) Solveany four out of SIX : [4%5=20]
a) Key ServicesinIndia
b) Scope of Rural Marketing.
c) Toolsof Digital Marketing.
d) Promotiona Mix.

€) Importance of positioning.

* * *
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