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I nstructions to the candidates:

1) All questions are compulsory.

2) Figuresto the right indicate full marks.

Q1) Compulsory Question : (Objective Type Questions) [10]
A) Multiple choice questions : [5]
1)  The act of creating a brand.is known as .
a Branding b) Brand Management
c) BrandHierarchy d) BrandBuilding
1)) IS how an organization structures and names the brands
withinits Portfolio.
a Awareness b) Brandarchitecture

c) BrandDifferentiation d) Brand Commitment

i)  When a particular product is available with the same brand name
throughout the world, it is known as

a) - International brand b) National Brand

c) Familybrand d) Brand Management
V) Refers to what the brand can be linked, mental
connection to and recall of brand.
a BrandHierarchy b) Brand Equity
c) Branding d) BrandAssociation
V) Refers to a brand's objective i.e functional attributes
in relation to other brands.
a Brand position b) Product position
c) Brandrelationship d) Bothaandb
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B) Answer in one sentence : [5]

)  DefineBrand.

i)  What isBrand Equity?

i)  What isBrand Personality?
Iv) DefineBrand Loyalty.

v) What isBrand Audit?

02) Long answer (uestions (any two) : [20]

a)
b)
c)
d)

Define Branding. Explainitsimportance.
Explainthe challenges and opportunitiesin Branding.
Explaintheroleof social mediain brand building.

What is Global Branding? Explain the advantages of Global Branding.

(03) Write short notes on (any four) : [20]

a)
b)
c)
d)
€)

f)

Brand Equity Concept

Managing and Sustaining Brands L ong-term
Brand Associations

Brand Licensing

Brand Loyalty

Point of Distribution
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