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I nstructions to the candidates: {

1) All questions are compulsory. O

2) Figures to right indicate full marks. 0

&%

Q1) Objective Type Questions::

A) Multiplechoicequestions: Qd [5]
) are human needs as §® ividual and personality

and culture.
a Needs Demands
c) Vaues N Exchanges
i) A___ isth e%\ tual and potential buyers of a product.
Q) b) audience
ﬁs d) segments
b) Process

Qc Isan Scienceand Art  d) All theabove

%2 Iv) Product, Price, Place and

a promotion b) performance
c) placement d) practice
v) __ isanactivity of selling and purchasing of goods or services.
a Manufacturing b) Purchasing
c) Marketing d) Production

PT.O.



B) Definetheterm:

)

i)
i)
V)
v)

Marketing Environment
Product mix

Functions of marketing
Role of marketing manager
Market segmentation

C) Matchthepairs:

&

A
Product devel opment
Price
Place
Promotion

a)
b)
c)
d)

Internal marketing environment €)

factor

External marketing environment f

factor
Physical Evidences

People mix

Digital marketi n@j)\'
“,

r

marketing

er questions (any 3) :

O
O

Q)
h)

)

)

[5]

[10]

Political factor &
L ocation of §
Developingn roductsfor
sales % ¢

e

B
Employee

2,55

Directly/Indirectly involved
IN business process
Combination of Traditional
& digital marketing
Promotion of brands to
connect with potential
customersthrough internet
Products that are presumed
to beenvironmentally safe

[10 marks each]

What is marketing? Explain the objectives of marketing with referenceto
marketing in devel oping economy.

b) Explainthevariousfactorsthat affectsthe marketing environment.

c) What is market segmentation? Explain the importance of market
segmentation in day today business activities.

d) Explainthe Rural marketing with reference to its contribution in Indian
economy.

e)  Whatismarketing mix? Explain thedifferent elementsof marketing mixes.
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Q3) Short notes (Any 4) : [5 marks each]
a Greenmarketing
b) Product lifecycle
c) Elementsof market segmentation
d) Marketing Environment
e) Challengesof marketing manager
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