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Instructions to the candidates:

1)
2)
3)
4)
5)

01) a)
b)

02) a)
b)

03) a)
b)

04) a)

b)

05) a)

b)

Answer Q.1 0.2, O:3'0r Q.4, Q.5 or 0.6, Q.7 or Q.8.
Neat diagrams must.to’ be drawn wherever necessary.
Figuresftosthe righitiindicate full marks.

Use of catculator)is allowed.

Asswimesuiteble’data, if necessary.

Explaiwthe preventive measures forAd Hi-Jack. [9]

Explain the concept of shared budget in seareh” engine marketing and

how it can be applied to mobile-advertising-campaigns. [8]
>

ORe

("
Explain the bidding strategy fer €PC. [9]

T
Explain the steps involved uidesjgning Image Ads and Video Ads. [8]
9
</

Enlist the advantageg m{d disadvantages of social media in business.[8]

What do youmean.by campaign optimization in Facebook? 9]
OR

Explain in detail \Facebook marketing and the type of Facebook

advertising. [9]

Explain in brief about YouTube monetization. [8]

Explain the importance of billing and repoxting in seoial media marketing
and how they contribute to measuring theffectiveness of campaigns.[9]

How to improve the traffic and lead generation quality with LinkedIn
ads? [9]

OR

PTO.



06) a)
b)

07) a)

b)

08) a)

b)

What do you mean by email marketizig? Discuss on its types. [9]

Discuss the benefits of implementirig a segmentation strategy in email
marketing for social media marketing campaigns. [9]

Explain the conceptof Mob-Ad in digital marketing and its.significance
in reaching and-erigaging with mobile users. [9]

Discuss thersmportance of online reviews in digital marketing and their
impact og,consumer decision-making and brand reputation. [9]

OR

Explain the,concept of ’NoClick Searches™ in digitalmarketing and its
impact on-search engine result pages. [9]

What 15 visual search in digital marketing?Explaif'the different ways of

dotiig visual search with example. [9]
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